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Have something to say on this? Share your views in the comments section below. Or if you
have a news story or tip-off, drop us a line at adnews@yaffa.com.au I

Sign up to the AdNews newsletter, like us on Facebook or follow us on Twitter for breaking
stories and campaigns throughout the day.
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8:11AM WELL SAID EMMAa tool for speed
does not equal ROI for clients .Not
all impression are equal ,and in...
Brendon Cook on Navigating the
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11:58 AM True, timely and eminently sensible -
thanks Emma. So much has been
done in the past decade or so, 1..
Fon Graham on Navigating the
hurdles in the programmatic OOH
race

5:52PM  It's really quite strange reading over
this articl

nonth later! Especially

since we've had more o...

Janine on Pandemic Habits -

Should Australians be rewarded for

vaccination?
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10:52 AM Fantastic share Petrice! Love how TECHNOLOGY
you are shifting the dial in the DE&I
space and elevating such a c.
Philippa Moig on Diversity, Equity
and Inclusion - Getting into the
industry with a disability was nerve
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5:20 PM  Love these 2 ads. It sets a good
kindnes. I'm sure al

exam
children will pick up on this. Jus...
Janet Roberts on Cadbury
commercial Bus is about small acts
of kindness



