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Pitch consultancy TrinityP3 today unveiled
BetterPitch, a framework designed to help
marketers run "faster, smarter and more
effective" agency reviews.

BetterPitch coincides with the opening of
TrinityP3’s annual State of the Pitch survey,
now in its third year.

“Our decision to launch BetterPitch reflects

two consistent truths,” said Darren Woolley,

global CEO of TrinityP3.

“Firstly, while marketing has evolved
dramatically in recent years, the pitching

Campaigns

Credit: Jackson Allan via Unsplash

Events

process has largely remained unchanged. Secondly, the feedback we continue to hear is that

pitching can — and should - be better.

“Most pitches in this market are led by marketers themselves. With BetterPitch, we’re
equipping them, whether they work with us or not, with the tools to ensure their process is

fast, fit, focused, flexible and even fun.”

TrinityP3 is also launching a suite of free tools to support marketers in assessing agency
relationships and preparing to go to market, including:

« A BetterPitch checklist to help marketers determine if a pitch is necessary;
« An Ad Cost Checker to benchmark agency costs;
* And a Pitch Cost Checker to estimate the financial and time commitments involved in

the process.

“One of the biggest challenges for agencies is the resource drain associated with pitching,”

said Woolley.

ADVERTISING

Search AdNews

Current Issue Content Hub

Only oOhl
connects at
every stage
of the
consumer
journey.

unmissable

AdNews Newsletter @

The AdNews enewsletter, brings
you the latest advertising and
media news direct to your inbox!
Become a member and get the
weekly newsletter free!

Subscribe

AdNews Magazine

Editor's Picks

AdNews Agency Of The Year Awards 2024:
Winners revealed

Mark Green inducted into the Advertising
Hall of Fame

Early signs of improved TV advertising
spend




“These tools allow marketers to better understand the burden they may be placing on
agencies, and how to design a more efficient process.”

TrinityP3 is also offering a free one-hour consultation for marketers seeking guidance.

The State of Pitch survey TrinityP3 is open to December 31. Agencies are asked to share their
feedback regularly over the reporting period.

State of the Pitch - Australia 2025 Survey

Have something to say on this? Share your views in the comments section below. Or if
you have a news story or tip-off, drop us a line at adnews@yaffa.com.au

Sign up to the AdNews newsletter, like us on Facebook or follow us on Twitter for
breaking stories and campaigns throughout the day.
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10:43 AM You love to see it i
Zoh on We Are Social promotes
Kelly Spence to managing
partnerA A

4:21 PM "l just wish it was seen as a part of
the toolkit rather than the pure
solution." You and ...

Crocodile on Craft in the
Algorithmic Era: Why media
expertise will always matter

8:38 AM  Well said Hugo, brilliant and
insightful.
Sarah Ford on Changing
Pespective: | thought | wasnaAst
cut out for media, turns out | was
just wired differently

10:07 AM This is real, thanks for creating
awareness and being the voice for
change.

Stephanie Johnston on Only 1%
of women in media believe we're
getting equality right

12:23 AM Nothing just becomes popular
anymore. They only become “viral”.
Remember when people had a
popular...

Swag Valance on A toy went viral.
Not because itaAds cute - but
because women said so
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