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“You sent what?!” Here's what to keep in
mind about automated emails during
COVID-19
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If you're a frequent flyer, it's highly likely you
are currently being bombarded by automated
airline email updates encouraging you to take
flights and maximise your points, or redeem
those points on flights, at a time when
international flights have been cancelled and
domestic flights have been significantly
reduced

At the same time, the airlines are sending
out emails detailing how they are taking
steps to reduce the (already low) risks of
contracting COVID-19 on board their fleet
through the use of increased hygiene and
cleaning and improved hospital grade filters.

They're mixed messages, begging the
questions; increased hygiene, but from what? Filters, improved how?

Airlines aren't the only ones to have missed their mark when it comes to automated
emails. Australian cinema chain, Palace Cinemas, sent out an email to their subscribers in
March touting the release of a new Pixar film and inviting people to buy tickets for their
advance screening

A day later, the cinema chain dispatched an email to the exact same audience informing
them that they were closing the doors on all of their cinemas around Australia for the
foreseeable future. Bad timing? Perhaps. Inability to read the room? Certainly. A case of
their not having put any advance thought as to whether it might be appropriate to review
and possible disable the ‘Send’ function on their bulk electronic direct mail (EDM)? One
hundred percent.

Continuing blindly with pre-programmed automated marketing and communications
during a period of flux or crisis is not just short-sighted, it’s customer service and
branding suicide. Once automated, the process grinds on regardless of extraneous
circumstances and your customer is left wondering if your left hand is talking to its right!

If your company is sending automated emails, do you track and review how many people
are actually opening - let alone - reading your emails?

Do you know how many are going straight into email
spam traps?

How many - and which ones - are triggering the recipient to actively unsubscribe?

A major bank once sought my firm’s advice, to educate its marketing staff on the
optimum response rate for their regular EDM communications. When asked why, they
responded that theirs had dropped from 1% to 0.89% causing them some concern as to
the decreased efficacy.

Staggeringly, it hadn't occurred te them that the real problem lay in the fact that at least
999 of their existing customers were actively ignoring them. If you sent out 100 party
invites for your birthday party, and 99 of your friends didn‘t even bother to respond, what
does that say about your friends? Or more importantly, what does it say about you, and
your relationship with them?

The point of any communication, especially corporate cammunication, is to get your
message across. Consumers and customers are time poor. They are bombarded from
dawn 'til dusk (and beyond!) with tens of thousands of messages, ads, points of view, and
new ideas.

How do you ensure yours stands alone?

If your business is based on customer engagement, and sales - show me a business
which isn't - you need to make absolutely sure that what is being cemmunicated to your
customer base is not simply the product of an automated 'marketingbot

Especially during uncertain, ever-changing times like that which we are facing during the
current COVID-19 crisis worldwide, with every single business affected one way or the
other, your messaging needs to be ultra-responsive. You have an obligation to your
customer, and your brand, to ensure that all of your communication comes from a place of
honesty, integrity, and empathy.

Consider that before hitting *Send’ on that next email campaign.

Darren Woolly is the Founder and Global CEQ of | vF3, a global marketing
consultancy. TrinityP3 believes that to solve complex challenges requires
evidence-based thinking combined with design-focused creativity. They
challenge their clients, and themselves, to continuously evolve in thought and
approach, to develop innovative solutions than resulf in competitive advantage.
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Five ways to manage your time
by managing yourself, with
Helen...
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Finding the time to tackle everything is one of
the greatest challenges faced by business
owners. To help time-starved business owners
work smarter and not harder, we spoke with
Helen Ebdon. The director of Affirming Business
and Executive Coaching, she’s a serial
entrepreneur who started her first business at
age 25. She's built and run direct marketing and
communications businesses and she’s also the
creator of the Take 15 Program for business
effectiveness.
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Need more leads? Here are
five strategies [FREE
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=== Learn how to generate more
leads in one month than
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Strategic Alliances with
Simone Novello [FREE
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Generating Web Traffic with
Mark Middo and James
Tuckerman [FREE REPORT]
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Want more credibility and
influence? Unlock the 12
principles of persuasion...
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Have you ever felt uncomfortable with sales? Or
maybe you have found yourself feeling awkward
at a networking event? Perhaps your marketing
activities just...
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How to market your business
when you don't have a
business...

The Gaddie Pitch in three

simple sentences with
Antony Gaddie and..
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Need to raise capital? Want to become a more persuasive presenter? Want to master
social media? Is it time to overhaul your website? Unlock the library to get free access
to free cheat sheets and business tools.

i u

Want an ad like this? Learn More

N\

New Zealand's Xero eyes US IPO,
further disruption as
subscribers increase...

How to get more sales in ecommerce
using a conversion heuristic

“Oh look, we're human again!” How
being human will improve your bottom
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Xero recently held its annual meeting in
Wellington, during which the company revealed
(VST =l VIORE FROM AUTHOR 5 some interesting details about its future. As

been widely suspected, the...
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marketing s really just crap?
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How Australian SMEs can find
and grab online opportunities
during COVID-19
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Do you trust your cloud provider to
protect your data? Well... maybe you
shouldn't
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The Seafood for Good Accelerator is
looking for B2C solutions to support
sustainable seafood...
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