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TRINITYP3 ANNOUNCES NEW HIRES

MORE STORIES

FOUR TRENDS AFFECTING
THE DIGITAL MARKETING
WORLD RIGHT Now

PERSONALISED SHOPPING
IN 2021 — WHAT'S
CHANGED?

DRIVE BUYING DECISIONS

TrinityP3 Australia and New Zealand Managing Director, Nathan Hodges said: “The impacts

of the pandemic have forced plenty of marketing organisations to review marketing strategy in

short order, only to find having done so that their structures, capabilities, processes and agency 2
rosters are no longer aligned to their evolved strategy. This has meant that many more
L
marketers have been turning to us for an independent assessment and for design ffow To AVOID THE
INFAMOUS WEBCAM DOUBLE
recommendations to deliver productivity and improve performance, not only in marketing CHIN AND OTHER TIPS

itself but also externally, across agency rosters”. FROBEASHERINARSHAESTRO

L-R: Kylie Sandercock, Kate Guaran, Lydia Feely, David Angell
In respond to this increased demand, Trinity P3 has made a number of key appointments.

Kylie Sandercock has joined TrinityP3 as a finance consultant. Sandercock has extensive
industry experience across advertising agencies and adtech companies in developing and
managing investment and financial reporting. She will be working with long-term TrinityP3
senior consultant Lyndon Brill in expanding the application of the rigorous and diligent

financial analysis that is applied to virtually every TrinityP3 project.

Marketer Kate Guaran is also joining the TrinityP3 consulting cohort, adding to the depth of

marketing experience and insight, and is already working with an overseas client on the



bespoke design and global roll-out of an agency management training program.

Returning to the company is David Angell, following a stint in Singapore as the COO at
Havas, to take on the role of Business Director in Melbourne. David will be working with
Managing Direcror, Nathan Hodges and the TrinityP3 Media Lead, Stephen Wright, to

expand our presence in this important domestic market.

Given the expansion of the consulting cohort, Lydia Feely, who's performed various senior
roles within TrinityP3 over the past 10 years, has been promorted to the position of General
Manager, Australia and New Zealand and will work directly with Managing Director Nathan

Hodges.

“It has been such an opportunity to be part of TrinityP3's development and transformation
over the past decade. As the challenges facing marketers have emerged and become more
complicated, TrinityP3 has also evolved to meet those needs. It is exciting to take on more of a
leadership role to manage the future growth and development of the business,” said Lydia

Feely, General Manager, TrinityP3 Australia and New Zealand.

Connect with:

LinkedIn
Please login with linkedin to comment
LATEST NEWS
s g s g
- ~ 7,
. qbg%

Austratans aged 14+ (000)

TFrre.

e ciemaa [ B
NEW DATA SHOWS MASSIVE SMI DATA: AUSSIE AD SPENDS “BILLY BLUE USE AUGMENTED™
INCREASE IN AUSTRALIANS SOAR OFF THE BACK OF REALITY TO HELP SCHOOL
CHOOSING BROADCAST VIDEO DIGITAL LEAVERS START THEIR
ON DEMAND ADVENTURE INTO DESIGN

Advertising
MINISTER ATTACKS UNIONS’ W NETFLIX SHRINKS
ANTI-INDUSTRIAL RELATIONS BIG4 PR ACCOUNT ADVERTISING SPEND IN
REFORM AD BIGGEST YEAR FOR SUBS EVER

CORONAVIRUS

STAY HOME. SAVE LIVES
l \ “;5: I

ScoMo’ S SP[NNERS BEH[ND

o N
COLLINGWOOD FOOTBALL CLUB DDB SYDNEY, CHICAGO MAKE

19508 SEXISM’ HAS A CULTURE OF “SYSTEMIC SUPER BowL DEBUT WITH AD
GOVERNMENT COVID 19 AD RACISM”, LEAKED REVIEW You’'LL DREAM ABOUT
FINDS

LeLOo

Coming Soon

20is coming back in February 2021 as a brand new social network We are

fently in privale beta. If you've been invited please enler the password below
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The news you've all been waiting for (and we couldn‘t
wait to reveal §).. OREO x LADY GAGA packs drop

today g1
o PLEASE DON'T TRAVEL

jz::zgsﬂ;gﬁﬁéggNCE
—

OREO RELEASE LADY GAGA
“CHROMATICA” THEMED
COOKIES WITH DIGITAL
SCAVENGER HUNT

& ]
REVAMPED ADSCHOOL READIES NEW ZEALAND MOCKS
ForR 2021 WITH LECTURERS INFLUENCERS IN HILARIOUS
FROM THE MONKEVS, BMF, TOURISM AD
HosT/HAVAS & MORE




