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Mindshare & Kaimera Drive Off With MG
Media Account After Incumbents Decline
To Re-Pitch
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TV Ratings (17/07/2025): Jake Stringer
Puts On A Show Against His Old Side
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— Darren Woolley. Fever Tree Global Creative Account Goes

To Pitch
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SHARE  pitch consultancy TrinityP3 has unveiled BetterPitch, a new framework Where Did The Bookies Go? Rugby
League 26 Launches Without Gambling
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in designed to help marketers run faster, smarter and more effective agency

reviews. ~ 18/07/2025
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f The launch of BetterPitch coincides with the opening of TrinityP3's annual
State of the Pitch survey, now in its third year. Each year, the survey invites
agencies of all sizes to share their experiences and insights on the pitching

process.
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“Our decision to launch BetterPitch reflects two consistent truths. Firstly,
while marketing has evolved dramatically in recent years, the pitching
process has largely remained unchanged. Secondly, the feedback we
continue to hear is that pitching can and should be better,” Darren

Woolley, global CEO of TrinityP3 said.

“Most pitches in this market are led by marketers themselves. With
BetterPitch, we're equipping them - whether they work with us or not -
with the tools to ensure their process is fast, fit, focused, flexible and even
fun,” Woolley added.

As part of the BetterPitch initiative, TrinityP3 is launching a suite of free
tools to support marketers in assessing their agency relationships and
preparing to go to market. These include a BetterPitch checklist to help
marketers determine if a pitch is necessary, an ad cost checker to
benchmark agency costs and a pitch cost checker to estimate the financial
and time commitments involved in the pitch process.

“One of the biggest challenges for agencies is the resource drain
associated with pitching. These tools allow marketers to better
understand the burden they may be placing on agencies, and how to
design a more efficient process,” Woolley said.

TrinityP3 will also offer a free one-hour consultation for marketers seeking
guidance.

In launching its annual The State of Pitch survey, TrinityP3 noted its 2026
survey will be open from now until 31 December.

“The State of the Pitch has become a fixture in the industry calendar. It
provides unique insights into what's working and what's not in the pitch
process.This year, we have also rolled it out in Canada and the US are now
moving to roll it out in Germany as well,” Woolley said.

“Now that The State of Pitch’ is firmly established in Australia, we would
love to continue growing the pool of agencies and hopefully get more
agencies giving us their anonymous feedback on what's working and what
isn't when it comes to pitching,” he added.
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