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GLOBAL MARKETING CONSULTANCY FIRM
TRINITYP3 IS CELEBRATING ITS 20TH
ANNIVERSARY THIS WEEK.

Speaking on the Managing l\‘iarketing podcast, TrinityP3
Founder & Global CEO Darren Woolley (feature image)
reflected on the journey of two decades, which saw the firm
evolve from little more than a series of networking lunches, to

an iI'lCiLISU'}" IE':ICieI' in m:lrl{eting management CO]lSL]ll'('lnC’}".

On the firm’s anniversary this week, Woolley noted: “I've spent
more than a third of my life in this business. And yer before that
I used to change jobs every couple of years. So, there must be

something about Trinit}'Pfj.”

The business started with Woolley having been one of the
creative directors at ] Walter Thompson, and a tenure as

president of the Melbourne Advertising & Design Club.

When he started the company, Woolley had the intention of
being an independent facilitator between marketers and

agencies.

“B}-’ 2006 there was suddeni}-‘ a third party involved in that

relutionship. which was procurement and finance,” he said.

Despite moments of bad timing and bad luck (offices in Hong
Kong and Singapore were opened the week the global financial
crisis hit!), Woolley and his colleagues pushed through the
struggies and tough times to emerge not just in one piece, but

stronger, more determined, :1nd more SLIC‘CESS{:U.i.

“When I think about what we’re up to now in 2020 now versus
what we were doing in the early 2000’s, there’s a focus on
aiigning ever_\-’rijing that goes on in nmrl{eting; strategy,
structure, capability, process and culture and then looking at the
skill sets and c;lpnbiiities that are required to get all of that
aligned. It’sa very different kind of conversation now,” he

expl;lined.

“I'm passionate about mﬂrketing. When mai'keting is well
pmctised and implemented, with strategic discipiine then it’s

unbelievable in what it can achieve.”

Looking to the future, Ti'init}-‘P3’s focus has a more human
slant to it: “The focus going forward is going to be much more
about the human resources, human capitul,” he said. “Peopie
tallkc about it being a people business. That's going to be the next
frontier in terms of how do we give the resources and support

th‘CLt L'lllO\V those perlE‘ in those I'DIBS o bE‘ l.'hE' I)E'St thé‘}" can

be?”

The firm has, since 2000, opemted on the belief that soiving the
complex challenges that organisations face every day means that

evidence-based thinking — when combined with design-focused
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creativity — is the solution.

Trinit}-’Pﬁ prides itself on challenging their clients, and
themselves, to a process of continuous evolution and
improvement in the way the)-' think and appronch their
development of innovative solutions in providing their clients

with a com petitive ad\-';lnmge.

Their aim is simple — to improve the marketing output of every

single organisation that engages them.
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