Reach every age and every stage.

O VIACOMCES

Subscribe fo newsletter

21 APRIL, 2020

ViZzTRADE UNVEILS NEW ONLINE MORE STORIES
ADVERTISING INITIATIVE TO SUPPORT :
I_ O C A I_ N E W S PA P E R S WORTH A THOUSAND WORDS:

USING THE RIGHT IMAGERY
DURING COVID-19

IMARKETING MAVERICKS:

SOUTH AFRICAN TOURISM'S
MIAKKEI ING FAVERIURS

SOUTH AFRICAN TOURISM'S
Mos1LO SOFONIA

IMARKETING MAVERICKS:

GOOGLE"S AISLING FINCH

i la

LHoW To MAKE Your
VIRTUAL TEAM A
SUCCESSFUL TEAM

na!'
MARKETING MAVERICKS:

OPTUS” MELISSA HOPKINS

THE VIZTRADE LoCAL MEDIA FUND HAS BEEN UNVEILED

E TODAY AND IS AIMED AT DELIVERING DIGITAL ADVERTISING y

BET HAGZINE INVESTMENT TO AUSTRALIA'S REGIONAL AND INDEPENDENT ;

& MEDIA, AND PROVIDING AN AVENUE FOR BRANDS AND 2
MARKETERS TO REACH LOCAL COMMUNITIES ACROSS THE w

E B Bin| COUNTRY. ey

The fund will be led by Melbourne-based digital advertising platform Viztrade in association L IMITED
with Standard Media Index, marketing management consultancy TrinityP3, DVM Law and T 1 c K E T S
Arthur St Digital. It has also gained backing from Australia’s peak digital advertising body, the . R e

Interactive Advertising Bureau (IAB) Australia, which supports initiatives like the Local Media i AVA I L A B L E

Fund because it's mandate is to benefit publishers.

“We will provide a better system for all advertisers and marketers to reach local communities by
connecting directly with digital newspaper publishers across Australia,” said Viztrade managing

director Simon Larcey |feature image].

“By investing in the Local Media Fund, advertisers can efficiently get their brand messages in
front of potential customers. The idea for the Fund has been sparked by the collapse in

advertising due to the COVID-19 pandemic.”

Regional publishers that would benefit include the following media operators: the Bairnsdale
Advertiser, Midland Express, Wangaratta Chronicle, Hamilton Spectator, Gawler Bunyip,
Plains Producer, Kingsborough Chronicle, Fassifern Guardian and the Southern Riverina
News. These newspapers represent communities across Australia, and act as a vital information

source for thousands of people.

arcey said the Viztrade platform was already connected to hundreds of local and regiona
Larcey said the Viztrade platf Iready d to hundreds of local and regional
publishers across Australia and brands that wanted to support online newspapers outside of the

metropolitan markets could easily participate.

“Our long-term aim is to enable Australian and global brands to invest in local media as an

effective communications channel. This takes money away from the big tech giants and returns



it to the local media economy,” Larcey said.

The media initiative is aimed at supporting independent media during the COVID-19 crisis,

bur it also establishes an apparatus to ensure the sustainability of the local media industry.

“We support initiatives like the local media fund as we believe the Australian media industry
must be provided with as much assistance as possible in this challenging time,” said Standard
Media Index (SMI) co-founder and MD of Australia and New Zealand Jane Ractliffe. SMI

tracks adspend in Australia and acts as a barometer for brand investment in Australia.

The Fund would stem the flow of job losses in regional media, enable brands to support the
long-term viability of publishing businesses, and achieve positive advertising returns for

marleters by promoting their services directly to regional communities.

“The Local Media Fund is a grear initiative for advertisers to support the local media economy
and a new way to create a more sustainable media economy to support all Australian

communities,” said TrinityP3 CEO Darren Woolley.

The Fund will be an ongoing initiative and invites both advertisers, marketers and publishers to

express their interest in taking part.
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