campalgn
-

TcCH OPEN FOR ENTRIES

UK | US | CANADA | GERMANY | ASIA | INDIA | RED

|
: 3 j [ ] E MY ACCOUNT v | BULLETINS | SUBSCRIBE | TEAM LICENCES
LATEST > CREATIVEWORK > TOP BRANDS & AGENCIES > EXPERIENCES > THE KNOWLEDGE > EVENTS JOBS > Q

TRENDING: THEALIST FEATURES & ANALYSIS SCHOOL REPORTS MARKET REPORTS PODCASTS

Rob McKinlay ‘ December 24, 2025 How long? ‘ Tminute

campaignus mOSt-I'ead opinion Market Reports

Get unprecedented new-business intelligence
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This year's most popular opinion pieces from external contributors addressed a range of subjects, from _
Find out more

holding group upheaval to Cannes controversy via Jet2 Holidays.

Enjoying Campaign’s content?

Get unlimited access to Campaign's premium
content for your whole company with a
corporate licence.

Upgrade access

Looking for a new job?

Get the latest creative jobs in advertising,
media, marketing and digital delivered

9. Why Liquid Death failed in the UK: a brand that never fully directly to your inbox each day.
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Left to right: Lynsey Atkin, Martin Beverley, Ian Whittaker, Jet2 Holidays
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Enterprise Risk Management
Director

As well as a competitive salary, you'll enjoy a
benefits package that you can tailor to your
needs.

Dentsu, London, NW1

Account Manager

Up to 245k dependent on experience

air-recruitment, london

Liquid Death, once a cult favourite among marketers, pulled out of the UK market, leaving many

wondering what went wrong - including Insiders co-founder Josh Clarricoats. Senior ACCOI.IM Mal'lagel‘
(Integrated)

Up to £45K dependent on experience

air-recruitment, Londen

Client Director (6-12 Month FTC)

As well as a competitive salary, you'll enjoy a
benefits package that you can tailor to your
needs.

Dentsu, Manchester, M3

Senior Strategist (Media)
Up to £80k dependent on experience

air-recruitment, Rickmansworth

Project Manager (6 month FTC)

As well as a competitive salary, you'll enjoy a




Ahead of World Mental Health Day, ITV Creative ECD Tom Hauser looked back at when he had
his own battle with burnout.

7. Ring the alarm bells for adland

Partner Content Sponsored by Digital Cinema Media
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Want consumer trust? Put
your faith in creativity

Digital Cinema Media's chief executive officer Karen Stacey
on the crucial foundations for building trust.

Richard Huntington, former chair and CSO, Saatchi & Saatchi, opined that "we must change now
or we will be wiped away by a tsunami of in-housing, outsourcing and automation that is coming
for us”.

6. Nothing beats a Jet2 holiday. Not even Cannes

The rise of Jet2's nine-year-old ad was not just a meme, suggested Josh Fletcher, founder of Order
& Chaos.

5. What's the big idea?
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Lynsey Atkin, Baby Teeth co-founder and former chief creative officer at McCann London, wrote

benefits package that you can tailor to your
needs.

Dentsu, London, NW1

Client Development Director
£70,000-£80,000 + £30k bonus
Jigsaw Talent Solutions, London/WFH

Creative Director EMEA
£80- £100k

CastleBell Recruitment, London

Browse Agency Jobs

PARTNER CONTENT

Everything to
play for: team up
with Campaign
for aWorld Cup
briefing
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Why the future of advertising
depends on rediscovering the
human advantage
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Dial up the precision and fill the
gaps: how addressable TV can
give you the edge

PROMOTED‘

Elliott Millard to chair TV
Planning Awards

PROMOTED|



about how size doesn't matter in adland.

4. Don’t hate the player, hate the game

Richard Brim, founder and chief creative officer at Ace of Hearts, voiced a question on many
people’s minds: when did winning a Cannes Lion turn so grubby?

3. Dentsu sale is natural selection, as dinosaurs of advertising run
out of time

Dentsu’s potential sale, WPP’s turmoil, Omnicom and IPG all suggested adland's giants were
stumbling. That was the opinion of Darren Woolley, founder and global chief executive of Trinity
P3 Marketing Management Consultancy, in September.

2. People in adland are not feeling the love

“When there is a lack of care for people, the casualties are our work, talent and clients,” Martin
Beverley, founder and chief strategy officer of Ace of Hearts, wrote.

1. Buckle up for the ride as agency world will look significantly

different in two years




A change of CEO at WPP and a potential sale of Dentsu’s international business were just two
signs prompting Invester View columnist and MD of Liberty Sky Advisors Ian Whittaker to
suggest major change was coming to the global agency sector.
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