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The new framework comes as TrinityP3 is set to offer \“
marketers new free tools for assessing their readiness . ! :
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The BetterPitch framework launch comes from feedback across
multiple markets about how the pitching process needs to be

improved. The methodology seeks to centre an agency pitch around
five concepts: fast, fit, focused, flexible and fun. ;? . 3

“Too often, UK pitches default to an outdated playbook—bloated > ALL THEIR NEWS

presentations, endless rounds, and a draining experience for all
involved,” said Mark Smith, business director at TrinityP3 UK.
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“BetterPitch flips that script. We're tired of hearing the old narrative
that pitching is broken, we're saying it needs to evolve. It needs to be

Work from Trinity P3



better. BetterPitch is designed to reflect how great partnerships are -> ALL THEIR WORK

actually built: through mutual understanding, shared goals, and
practical collaboration. It offers a more meaningful and less wasteful
route to finding the right agency”.

As part of the BetterPitch launch, TrinityP3 UK has introduced several
new free tools for marketers considering a review of their agency

assess the time and financial commitment they might be requesting
when inviting an agency to pitch.

“The time and financial commitment of pitching is often one of the
biggest issues for agencies,” said Jeremy Taylor, managing director,
Trinity P3 UK. “In launching BetterPitch, we can arm marketers with
the tools to make sure they can run a pitch which is fast, fit, focused,
flexible and fun.”

He added, “Pitching in the UK has felt in need of shaking up for a long
time, especially since the launch of the Pitch Positive Pledge in 2022 -
to which TrinityP3 were founder signatories. The Pledge is full of good
intentions, but the industry has been unforgivably slow to respond to
its recommendations and to tackle the important issues identified,
not least the impact on mental health of poor pitching practice. There
have since been many promises to change processes for the better,
but very little actual action. | am proud that TrinityP3 is taking a
market-leading stance in the UK - and globally - with BetterPitch.”

TrinityP3 will also offer a one-hour consultation for marketers looking
to run their own pitch but who are seeking assistance in leveraging the
BetterPitch tools.

O

SIGN UP FOR OUR NEWSLETTER

O

SUBSCRIBE TO LBB’S NEWSLETTER FOLLOW US
Enter your email @ @
About Us Contact LBB's Global Sponsor £ Language: English v
Editorial Toolkit GDPR Guide

Terms & Conditions Newsletters
Create your own LBBicons How it works

Plans & Pricing Created for Creatives

© 2005-2023 LBB Ltd - Privacy and Cookie Policy - Terms and Conditions v2.25.1




