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While marketing has evolved dramatically in recent years, the pitching process has largely remained unchanged.

TrinityP3 is now looking to change that with the launch of BetterPitch - a new framework designed to help PHILIPPIN
marketers run faster, smarter and more effective agency reviews.

2 SEPTEMBER

The announcement coincides with the opening of the pitch consultancy’s third annual State of the Pitch survey,

which invites agencies of all sizes to share anonymous feedback on pitch practices and industry challenges. SINGAPORE
24-25 SEPTEMBER
SEE MORE: Pitch satisfaction falls in latest TrinityP3 report
INDONESIA
“Most pitches in this market are led by marketers themselves,” TrinityP3 global CEO Darren Woolley, said. "With 15 OCTOBER

BetterPitch, we’re equipping them — whether they work with us or not — with the tools to ensure their process is
fast, fit, focused, flexible and even fun.”
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As part of the launch, TrinityP3 has introduced a suite of free tools to help marketers assess their agency -

relationships and pitch readiness.

These include a BetterPitch checklist to determine whether a pitch is necessary, an Ad Cost Checker to benchmark
agency costs, and a Pitch Cost Checker to estimate the financial and time commitments involved. Marketers can also
book a consultation to discuss their specific challenges and goals.

Woolley said the tools are designed to help marketers better understand the resource drain pitches place on agencies

and improve the process for all parties involved. e eCO MMERCE
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TrinityP3’s State of the Pitch survey will remain open until 31 December. Now in its third year, the survey has
become a fixture on the industry calendar. It is also being expanded to Canada, the US and Germany.




“We'd love to keep growing the pool of agencies contributing to it,” Woolley said. “It’s about building a better pitch

process for everyone involved.”

Share On Twitter / Facebook / Linkedin /

More articles from News

n Follow us on our Telegram channel for the latest updates in the

marketing and advertising scene.

More >

Australian cinemas record

Barbenheimer, says Val...

18 July 2025
Matthew Eaton

Free newsletter

Subscribe Now

MARKETING - L
INTERACTIVE

Il yinD B O @

Asia Ecommerce Awards &

Digiz Awards &

MARKETING-INTERACTIVE
is an online publication of

Lighthouse Independent Media.

Game on: Louise Rathbone
biggest week since joins Football Australia as
marketing head for Wome...

Get the daily lowdown on Asia's top
marketing stories.

‘We break down the big and messy topics of the day so you're updated on the most important

developments in Asia's marketing development — for free.

Agency Of The Year Awards &

Loyalty And Engagement Awards &
Marketing Events Awards &

Marketing Excellence Awards @&

52
iﬁx

Harvey Norman, KFC and

‘Westpac sign on as major
sponsors for 2025 NRLW...

18 July 2025
Matthew Eaton

Conferences
Content 360 @

Digital Marketing Asia 2
Leaders Connect 2

PR Asia 2

Masterclass Series

ASIA’'S
ECOMMERCE
LEADERS

FOR THE

8TH YEAR

Upcoming events View All >

Aug 2025
DigiZ Awards

2025

Aug 2025

Marketing
Events Awards
2025

MARKETING
EVENTS

AWARDS

Aug 2025
Marketing
Excellence
Awards

Starts with
MARKETING-INTERACTIVE's
Masterclass Serles.

Other Links
About Us
Advertise With Us
Contact Us
Cookie Policy
Events

Privacy Policy



i Masterclasses &
Markies Awards &

Mob-Ex Awards &

PR Awards &

The Spark Awards &

© 2025 Lighthouse Independent Media. All rights reserved. Marketing Interactive is not responsible for the content of external sites.




