WHERE
25-54s

FUTURE
GROWTH
STARTS WITH
PEOPLE
25-54

LEARN MORE

REACH THE AUDIENCE

THAT REALLY MATTERS CONNECT

AND
SCA H"".. TRIPLE CONVERT

LEARN MORE

mediaweek

LATEST MEDIA AGENCIES MARKETING TECH JOBS EVENTS MW RPODCASTS ABOUTUS wt-: ARC

HCF appoints BMF as lead creative agency
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Martin Whelan: ‘We have an already strong campaign
platform and through the new partnership with BMF we are
excited to see how it can further develop.'
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HCF has appointed BMF as its new lead creative agency after a competitive pitch

LEARN MORE

BMF will work alongside Spark Foundry, which handles media, and other partners in HCF's
agency village to support the fund's brand and communications strategy.

The move follows HCF's exit from Clemenger BBDO due to conselidation within the
Clemenger Group and a resulting client conflict

The pitch process, run by TrinityP3, began with 12 agencies before narrowing to four
finalists. BMF secured the account after a final round of presentations with HCF's executive
leadership.

"After a robust review process, we are excited to appoint BMF and look forward to working
with them in further strengthening our position as Australia’s largest not-for-profit private
health insurer,” said Martin Whelan, HCF General Manager Marketing

"We have an already strong campaign platform and through the new partnership with
BMF we are excited 1o see how it can further develop,” Whelan said.

The new partnership reflects HCF's focus on strengthening its brand presence and
leveraging creative effectiveness to engage members and the wider community.

REACH THE
We are excited to be appeinted to work with HCF," said Stephen McArdle, BMF Chief AUDIENCE THAT
Executive Officer. “This is an opportunity to shape and lift the profile of one of Australia’s REALLY MATTERS

great brands. We can't wait to get started.”

Keep on top of the most important media, marketing, and agency news each day with SCA (I LiSTNR
the Mediaweek Morning Report - delivered for free every morning to your inbox.
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From Gen Alpha to Baby Boomers, This New
Supplement Range Offers Tailored Support for
Your Generation
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These days, there's a plethora of multivitamins and supplements available. Some focus
on supporting the mind, some target mood or sleep, others improve physical stamina and
recuperation, and some offer nutrient-boosts by gender. And all the farmulas differ in their
ingredient ratios. The sheer scale of options can make it daunting (and expensive!) to find
a supplement that's best for your needs. But what if, when staring down the countless
options, all you had to consider was your age bracket? Well, it's that simplicity that GEN
Gummies now offers. For the first time on Australian shores, shoppers can select a
supplement to support their wellbeing based on their generation. With solutions specially
formulated to support every age group, whether you're a Baby Boomer, Millennial, or
shopping for your Gen Alpha kiddos, GEN Gummies offers 14 affordable and tasty
generational supplements to help keep your health on track

Read more
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TV Ratings Monday 25 August 2025: Seven News
leads Total People, The Block rules demos

By Medlaweek
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Total TV highlights: Seven News first overall; The Block ahead
in 25-54 and 16-39. ACA and 9News stayed competitive; The
Voice held for Seven.
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Total People TV Ratings
Seven's Seven News recorded a total TV national reach of 2,218,000, a total TV national

audience of 1,465,000 and a BVOD audience of 115,000.

Nine's 9News recorded a total TV national reach of 295,000, a total TV national audience
of 1,418,000 and a BVOD audience of 148,000.

Nine's The Block recorded a total TV national reach of 2,180,000, a total TV national
audience of 1,210,000 and a BVOD audience of 205,000.

Nine's A Current Affair recorded a total TV national reach of 1,923,000, a total TV national
audience of 1,216,000 and a BVOD audience of 125,000.

seven's The Voice recorded a total TV national reach of 1,753,000, a total TV national
audience of 943,000 and a BVOD audience of 114,000.
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People 25-54

Nine's The Block:

- Total TV national reach: 821,000
- National Audience: 523,000

- BVOD Audience: 123,000

Nine's 9News:

- Total TV national reach: 691,000
- National Audience: 429,000

+ BVOD Audience: 77,000

Nine's A Current Affair.

- Total TV national reach: 616,000
- National Audience: 374,000

- BVOD Audience: 68,000

Seven's Seven News:

- Total TV national reach: 609,000
- National Audience: 369,000

- BVOD Audience: 59,000

10's Surviver: Australia V The World:
- Total TV national reach: 509,000

- National Audience: 308,000

- BVOD Audience: 43,000
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