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members’ leaders to have access to support and ongoing r
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The Independent Media Agencies of Australia (IMAA) has announced its Leadership

Growth series of webinars to support the indie media agency sector continue to grow and p e 0 ple

thrive.
The webinars will feature some of the industry’s most experienced leaders in pitching, ChOke tO death
marketing, public relations and LinkedIn. on ballpoint

Among the leaders speaking include Darren Woolley, Founder and Global CEO at Trinity pens eve[’y yea]"_
P3; Kathleen Gunther, Marketing Strategist from Gunther Consulting; Jennie Wagner,
Agency Development Lead ANZ and Helen Girdlestone, Head of Agency Developrment
ANZ, at LinkedIn; and Rochelle Burbury, Principal and Julie Wright, Managing Director at

Third Avenue Consulting Helpful? No.

But find out what is for
“with a Federal election looming and as Australia faces ongoing uncertainty from your brand at...
international political events and, closer to home, a challenged economy and cost of living
pressures, it's more important than ever for our members’ leaders to have access 1o Yl
support and ongoing education,” IMAA CEQ, Sam Buchanan, said. %T“_LERY

“We are delighted to offer our members sorme of the best in the business through out
Leadership Crowth webinar series to share their knowledge and equip agencies with the
tools and skills to continue to grow and succeed.”

The first Leadership Growth series webinar will be held on 9 May, presented by Woolley Thesre are

and entitled What is the state of the pitch in Australia, and what can you do about it? This Valuable? No.

webinar will review the findings of the latest State of the Pitch Report and discuss 3 3 6 But find out

strategies for winning in the face of econoemic instability, high cost of living, and the often- dim les what is for

fraught pitch process in Australia p your brand at...
ona

“Menitoring the breadth and depth of the growing number of challenges facing the media regulation Jis) Wﬁb

rmarket, particularly the agencies operating in this market, we realise it is essential to If ball. %‘m

provide industry-leading skills training and access to subject matter experts to keep ahead
of the changes and maximise performance,” Woolley said

“This is even more important for the dynamic and growing independent agencies.
Marketers and advertisers are looking to this group to innovate and disrupt the market,
‘which you can only do when you are across emerging opportunities.”
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The Sustainable Growth for independent Agencies: A Pragmatic Approach webinar, will be
presented by Gunther on 21 May and will look at how agencies can create

sustainable growth through strategic, consistent marketing without overextending
resources.

Gunther said: “Independent agencies don't need to choose between growth and
sustainability; they need pragmatic strategies that deliver both. The indie sector thrives on
agility and creativity, but often struggles with consistent marketing that doesn't drain
resources. My framework gives agencies practical tools to market themselves authentically
over time.”

On 28 May, Burbury and Wright will present The power of PR: The importance of having a [ ] . L 1 S T N R
profileand how a planned and consistent PR program can build awareness, credibility,
reputation and new business leads.

Burbury said: “Having worked with the IMAA since its inception in 2020, the indie industry
body has become a case study for how to do PR well. The indie agency sector is now a h
sought after thought leader in the industry and large clients have turned to indie agencies mediaweek

for their demonstrated agility and experience. PR is an important component of this but
it's equally important to get it right.”

The final session, The Building Blocks for a strong vaice on Linkedin, will be held on 4 June ‘
by Jennie Wagner and Helen Girdlestone who will present an interactive workshop to help
[

agency leaders craft authentic Linkedin profiles, build thought leadership, and engage
with purpose.

Girdlestone said: “Supporting indie agencies is a priarity for LinkedIn Marketing Solutions, ﬁ[sl ‘

Through the IMAA Growth Series and our broader support programs, we're giving leaders AWARDS 2025
the tools to grow their teams, pitch with confidence and sharpen their B2B strategies to
unlock real business impact.”

13 June, 2025
Keep on top of the most important media, marketing, and agency news each day with W, Sydney
the Mediaweek Morning Report - delivered for free every morning to your inbox.
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Here's Everything You Need To Know About ‘Supa
Sculpted Moments' — The Free Art Exhibition
Complete With Artist Talks and a $2,500 Art
Curation Prize
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Calling all art lovers and home design enthusiasts, we've got the perfect weekend activity AWARDS 2025
for you. Merging two of your greatest |oves, you can head to Supa Centa Mocre Park to
check out ‘Supa Sculpture Moments', a free sculptural exhibition spotlighting some of
Australia's most esteemed artists. Taking place from now until July 20, you can check out 13 June, 2025
over 25 sculptures — including some iconic pieces that will be on show for the very first W, Sydney
time — as well as go on a self-guided walk, hear a trio of artist talks and go in the running
to win a $2,500 art curation package. It's the perfect opportunity to indulge in the lacal

arts scene (and grab a new homewares piece or two at the same timel). BUY YOUR
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Streaming guide JustWatch makes first local hire
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David Croyé: ‘Frank Masterson will be instrumental for
JustWatch to grow our client base in Australia and New
Zealand!

JustWatch has made its first Australian hire with Frank Masterson as Head of Native
Advertising Sales for Australia and New Zealand.
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