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LATEST MEDIA AGENCIES

The Media Agency 50: Celebrating leadership,
culture and impact
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Australia’'s most respected recognition of media agency
leadership is back and bigger than ever.
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The Mediaweek Media Agency 50 list has been shaped with input from a distinguished
advisory board, whose perspectives on leadership, clientimpact, culture, and industry
capability informed the development of the 2025 framework.

The advisory board's role was consultative - helping Mediaweek define the values and
criteria by which leaders will be recagnised.

The final selection and ranking remain the responsibility of Mediaweek's editorial team,
ensuring independence and integrity.

The 2025 advisory board includes:

- Philippa Moig, CEO, UnLtd

- Sam Buchanan, CEO, Independent Media Agencies Australia
- Sophie Madden, CEO, Media Federation of Australia

- Darren Woolley, Founder and Global CEO, TrinityP3

- Rowena Millward, Crowth and Capability Expert

- Virginia Hyland, farmer CEO, Havas Media Network

The redefined Media Agency 50 ensures that both independents and global holding
groups are recognised on equal footing. Leaders will be celebrated for their creativity, their
culture, their resilience, and their contribution to progress, rather than size or scale alone.

Alongside the revamp of our Media Agency 50 list, the annual Mediaweek 100 will also
have a new approach. Five new lists have been introduced to replace the single 100-name
list: the Power 20, the Growth 20, the Innovation 20, the Influence 20, and the Impact 20,

Together, these lists provide a broader and more inclusive showcase of the leaders
redefining today's media landscape.

Event details
The 2025 Mediaweek 100, including the Agency S0, will be revealed at a gala event on
Friday, 24 October 2025, at Crown Sydney's Pearl Ballroom.

Submissions close 24 September 2025 (11:59 pm AEST). Enter here.

Are you leading the
way in media agencies?
Enter the Media Agency 50
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Crown Sydney
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Tickets for the event are available now. mnr”Ens”’P
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The 2025 Mediaweek 100 and Media Agency 50 are proudly supported by News Corp ’”TEG"‘T’U”

Australia, Perion, and QMS
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Keep on top of the most important media, marketing, and agency news each day with
the Mediaweek Morning Report - delivered for free every morning to your inbox

RELATED ITEMS: AGENCY 50, DARREN WOOLLEY, MEDIAWEEK 100, MEDIAWEEK 100 2025, PHILIPPA
MOIG, ROWENA MILLWARD, SAM BUCHANAN, SOPHIE MADDEN

Get our free daily email Mediaweek Morning Report
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Uncomfortable Growth® UNCUT
Uncornfortable Growth® Darren Woolley's TrinityP3 Mediaweek 100: Influence
Uncut. Season 4, Episode 6-  launches Al-powered Agency  winner Nat Harvey on keeping
Philippa Noilea-Tani Register Mamnarmia relevant

From Gen Alpha to Baby Boomers, This New
Supplement Range Offers Tailored Support for
Your Generation
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These days, there's a plethora of multivitamins and supplements available. Some focus
on supporting the mind, some target mood or sleep, others improve physical stamina and
recuperation, and some offer nutrient-beosts by gender. And all the formulas differ in their
ingredient ratios. The sheer scale of options can make it daunting (and expensive!) to find
a supplement that's best for your needs. But what if, when staring down the countless
options, all you had to consider was your age bracket? Well, it's that simplicity that GEN
Gummies now offers. For the first time on Australian shores, shoppers can select a
supplement to support their wellbeing based on their generation. With solutions specially
formulated to support every age group, whether you're a Baby Boomer, Millennial, or
shopping for your Gen Alpha kiddos, GEN Gummies offers 14 affordable and tasty
generational supplements to help keep your health on track.

Read more
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Time's Running Out 2025 Australia National Team

TEMU Quick Dry Bodybuilding
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Your creative
Krista Walton steps up as NSW agency sales audio partner
director at oOh!media
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Krista Walton has been promoted to lead the NSW agency
sales team at oOh!media, after six years as group business
director.
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Krista Walton has been promoted to New South Wales agency sales director at
oOh!media, stepping into the role after six years as group business director.

Walton brings more than 20 years of experience across Out of Horme, publishing and
brand partnerships. During her time at oOh!, she has played a central role in shaping
agency strategy and driving commercial results.

“Krista is an exceptional leader whose impact is felt across every corner of our business,”
said Mark chief officer, 0Ol ia. “Her commitment to our
customers, combined with her ability to inspire and develop high-performing teams,
makes her the ideal persen to lead our agency sales function in NSW."




