@ capei» Compliance and specs, checked automatically.

1))} Fast News {{{(

News, Moves & Campaigns
} ronedzarionoas sotem TrinityP3 unveils Al-enhanced Agency Register

to aid marketers in pitch management

TrinityP3 has relaunched its Agency Register, incorporating advanced Al search capabilities aimed at
assisting marketers who manage their own agency pitches.

The new feature utilises natural language processing to enable marketers to search for agencies
based on location, size, and capabilities.

The Agency Register is described as the largest and most comprehensive database of Australian

agencies. It encompasses a wide array of agency types, including creative, brand, media, PR, social,
digital, design, research, technology, shopper, experiential, and event agencies.

TrinityP3's research indicates that consultants manage just 20% of pitches, with the remaining 80%
handled by marketers and procurement teams.

The Agency Register aims to streamline the agency selection process, potentially reducing the need for
open tenders and lengthy selection procedures. It provides commercial and operational data that is not
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intended. View as early and evolving Al art! Darren Woolley, Global CEO of TrinityP3, highlighted the challenges faced by marketers in running

their own pitches, including underestimating the time and resources required and the difficulty in
identifying suitable agencies. "Our experience shows two major problems for marketers running their
HAIKU —— own pitch: they underestimate the time and resources required to manage a pitch and how disruptive
~ this is to the marketing business."

Al aids the search, "They have real difficulty identifying suitable agencies to invite for tender. Many marketers will resort
Marketers find agency, to either a Google search, or asking friends or colleagues, or in the worst case scenario, an open tender
Pitch process refined. with hundreds of agencies responding, or an EOl or RFI process - this process often wastes
tremendous resources on both sides," Woolley added.

Woolley also emphasised the importance of providing marketers with comprehensive information
In partnership with about the agency landscape. "There is a significant portion of marketers who want or need to run their
own pitch. But this shouldn’t stop them from having as complete a picture of the agency landscape as

@ CﬂpEio possible," he said.

The tool, which has long been a resource for TrinityP3's team of consultants, is now accessible to
marketers and procurement teams. The Al search tool is available through a subscription model,
offered on either a monthly or annual basis.

Want your daily shot of #Al powered, human curated news? Become a member of Mi3 Australia
and ensure you get our Fast News daily newsletter straight to your inbox here.

Got news you want to share with Mi3 Fast News? Email your media announcements with either
Word or PDF attachments plus images to fastnews@ai.mi-3.com.au.
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Hawthorn FC and Under
Armour forge five-year apparel
partnership

Coles Group reports 3.9%
revenue growth in Q1 2026,
driven by supermarket sales

DDB's future uncertain as
‘Omnicom reviews stable post-
IPG acquisition
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ARN unveils 2026
strategy at its first-ever upfront
event

Telstra debuts "Together builds
better' campaign to highlight
connectivity leadership

“I | Retail study reveals disconnect
. between online research and
in-store shopping
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Suncorp and Mastercard I

collaborate on cashback
rewards for safer driving and
home resilience

Lyka appoints Optus marketing
head Cam Luby as CMO

Gillette teams up with Pat
Cummins for 2025 Movember
campaign
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About Mi3

Mi3 is designed to be different in its conversations bridging

consumer trends, brands, marketing, agencies, media, CX,
martech, e-comm and adtech.
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