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Lion scraps village model, consolidates creative duties into
Thinkerbell, major changes ahead

By Josh McDonnell - Senior Writer
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Thinkerbell has been on Lion's agency roster for two years, most recently producing the 'Unbelievable’ campaign for the Furphy
brand.

Lion has scrapped its agency village model following a review,
electing to consolidate all creative duties into Thinkerbell. The move
marks the start of a shake-up of agency operations — and broader
strategy — by new Consumer & Brand Director, Anubha
Sahasrabuddhe.

What you need to know:

* Lion has scrapped its agency roster approach, appointing Thinkerbell as its new lead creative
agency.

The move is the first shake-up by newly appointed consumer and brand boss Anubha
Sahasrabuddhe.

There's much more to come.

Lion has ditched its agency village model in favour of

a sole creative agency going forward, handing duties Related Articles

to Thinkerbell as sole creative partner.

"Lion's on the hunt': Top marketer Anubha R

The decision follows a review process led by Trinity Sahasrabuddhe says rival CUB neiled it with

P3 under the direction of new Consumer & Brand Great Northern, but shouldn't get too
Director Anubha Sahasrabuddhe, who took up the comfortable; plots diversity shake-up, big ads
role in January this year. and new markets in beer and beyond
Agencies that previously sat on the roster included Howie doing? 18 Australian indie agency =
72andSunny, Host/Havas and Ogilvy. The move founders already convincing post-Cavid
reflects Lion's transition to a new ‘Connections e st
Model".

Agencies and the ACCC: We're way beyond  []
Sahasrabuddhe has signalled a major creative education and most advertisers don't care
shake-up deress the portfolio, seeking to create ampway
sharper, more effective ads in a category that she Anxiety, daily Covid counts, mental health R
thinks is far from reflective of Australian culture. She and change: what Thinkerbell CEO Margie
told Mi3 that the drinks giant is looking beyond beer Reid learned from lockdown

- and is taking cues from the sharp, crisp creative
coming out of New Zealand.

Sahasrabuddhe also suggested that beer brands are missing out on @ massive market in overlooking
Australia's multicultural society and focusing, in her eyes, far too narrowly on traditional categories and
marketing moments.

“We recognised that we needed to get closer to the consumer and building deeper relationships within a
close group of strategic agency partners in each key discipline is an important part of that,”
Sahasrabuddhe said.

Thinkerbell has been on Lion's agency roster for two years, most recently producing the ‘Unbelievable’
campaign for the Furphy brand.

Lion stated the pairing of the new model with Thinkerbell's consumer understanding and creativity "will
together drive a push to challenge some of the existing cultural norms around beer advertising."

The brand is also working to establish in-house expertise across creative strategy, media, digital,

Anubha Sahasrabuddhe Thinkerbell partnerships and cannections pianning.

For a better idea of where Lion is headed, listen to a deep, refreshingly frank interview with Anubha
Sahasrabuddhe here.

Australia's looming
$1bn retailer media market

Australia's retailers are gearing up to become major media channels.
US retailers are already displacing 'legacy’ publishers.

All retailers are eyeing media, not just supermarkets and FMCG.

Mi3 supported by Resolution Digital have produced a 28-page report = Mi3 Theriseof
with cross-industry views on what you need to know. == . = retailer media

Get ahead of the curve. DOWNLOAD THE REPORT HERE
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How customer-obsessed is
your marketing strategy -
and is your media strategy
and modelling totally
undermining it?

Retail reimagined: The
new immersive world of
retail engagement — and
what CMOs can expect
when 5G hits

Cocker - Head of Brand & Yohoo Creative
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'Not vapourware': TEG bids to rule sports and
entertainment with 16m-strong universal ID,
claims attribution cracked
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When is an audience not
an audience? What
marketers need to know
when allocating video ad
dollars

By Kim Portrate - CEO - ThinkTV | Partner Content
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About Mi3

Mi3 is a contemporary take on an industry journal - part

Jjournalism, part equities-style analysis. It's designed to be

different in its conversations acroess the nexus of marketing,
agencies, media and tech.
Learn more...
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