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Darren Woolley’s TrinityP3 turns
20
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TrinityP3 turns 20 this week, causing founder and global CEQ Darren

f Woolley to reflect on the past two decades for the business and the
industry more broadly.
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The announcement:

This week marks the 20th anniversary of global marketing
consultancy TrinityP3, a significant milestone given the immense
transformation of industry world-wide during that time. To survive —
let alone thrive — for two decades requires more than just hard work. It
requires the ability to think fast, adapt quickly and willingly to market
and global change, and maintain a strong connection to an ever-
evolving customer base. TrinityP3 boasts all three, the ‘triple threat’

for 21st Century commercial success.

“We've come a long way from our original vision of TrinityP3 as an
independent facilitator between marketers and agencies,” explains
Founder and Global CEQ, Darren Woolley, “which was very much a

linear relationship.”

Woolley launched the business in 2000 after noticing a gap in the
marketplace. Marketers were looking for agencies’ help, so P3 was
created to assist “people achieve commercial purpose through creative

process.” — the three Ps.

Over time, the company evolved from its linear roots to an innovative
new model, adept at understanding and interpreting complexity, and
recognising the connection between all their clients — marketers,

procurement and agencies — the Trinity.

Woolley stresses that companies are still approaching them with the
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TrinityP3 has also faced some obstacles on its way to the market
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Source: TrinityP3 press release
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