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Abbie Chatfield Darren lh’olnlley is the founder and global CEO at Trinity P3. Woolley
Host of “It's A Lot Marketing is a regular Mumbrella column.
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CommsCon Awards

U1E OULIARE OVEL LLE WOIK UL UHIIDILURS

e a dem

I power. (Clearly politi
bottom end wi ertising

i Byron Sharp's outiordinary

1not fail using mas: nnels to

fall into the Mark Ritson camp,

ing 0

ke offers to

Vanity &
Courtney Act.
Hosts of "Brencia, Call Me”

FIND OUT MORE

REACH OVER 50,000

MEDIA & MARKETING
PROFESSIONALS
—

Journalists both over and Binge CMO Louise Crompton joins Former Clemenger BBDO creative boss
underwhelmed by pitches reveals PR Paramount+ Stephen de Wolf to depart BBH London and
Newswire State of the Media report return to Australia
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